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What is SEO?

The process of improving your website to increase the 
amount of visitors from search engines.



Search is Where Your Audience Is

▪ Google receives over 100 billion searches a month.
▪ Search is the #1 driver of traffic to sites, beating social media by over 300%.

▪ 70% of the links search users click on are organic.

▪ 75% of users never scroll past the first page of results.

▪ SEO leads have a 14.6% close rate, while outbound leads (direct mail, print 

ads, etc.) have a 1.7% close rate.

▪ On Google, 18% of organic clicks go to the #1 position, 10% of organic clicks 

go to the #2 position and 7% of organic clicks go to the #3 position.

https://www.imforza.com/blog/8-seo-stats-that-are-hard-to-ignore/ 
http://www.webpresencesolutions.net/150-digital-marketing-seo-statistics-2016/



5 
Action Items 

to Boost Your SEO



#1 
Define Your Audience

& Learn How it Searches



Let’s Start with Keywords!

Keywords are the fundamental building blocks of SEO.

By including keyword terms, you’re directly indicating to a 
search engine that you have the information people are 
looking for. 

Develop a list of your most desired keywords!



Keyword Tools

google.com

google.com/trends

adwords.google.com/keywordplanner



#2 
Begin Content Marketing



Content Marketing

"High-quality web content that's useful, usable and 

enjoyable is one of the greatest competitive 

advantages you can create for yourself online." 

– Kristina Halvorson, Founder of 

Brain Traffic and author of Content 
Strategy for the Web



In General...

Advertising makes people watch or listen to something they 
don't want to watch or listen. Content marketing gives 

people something valuable.



Content Marketing



What Type of Content Should I Make?

● Blog articles
● Videos

● Infographics 

● Quizzes 

● Surveys 

● Memes

● Guides, how-tos

● Reviews
● eBooks

● Case studies, research

● Podcasts

● Interviews



Our Process
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Content Marketing Success



Content Marketing Tips



Establish a Content Calendar

Keeps your content on a schedule 

and helps make your team 

accountable.



Assign a Goal for Each Article

Example goals:

● Get conversions

● Brand awareness

● Social engagement



Create Interesting, Original Content Ideas



How Do I Come Up With Good Content?

● Brainstorm
● “Steal” from others

● Ask 

● Piggyback off what is trending:

○ google.com/trends

○ twitter.com/search

○ hubspot.com/blog-topic-generator





Write a Compelling Headline

Ensure it includes:

• One or two keywords
• Compelling words

• Ten words or less

• Uniqueness and curiosity



Write a Compelling Headline

“Mustache Hygiene”

“10 Surprising Ways to Groom Your Mustache”

“Cardiovascular Health Is Important”

“Are You Positive You Have a Healthy Heart?”

• coschedule.com/headline-analyzer



Content Ideas for the Real Estate Industry:
● How to Know if That Fixer-upper House is Worth It 

● 10 Surprising Before-and-After-Homes in Urbandale

● Why Fall is the Best time to Move Into a New House

● 5 Trends New Home Owners Want in Their Kitchen

● 20 Ways to Ensure a Quicker Sale of Your House

● The 6 Best Parks in Clive, Iowa

● 3 Inexpensive Ways to Boost the Resale of Your Home 



Make Sure Articles are the Right Length

Write articles that are long enough 

to bring value to visitors and 

search engines.



Review, Review, Review!

Search engines can penalize 

content that contains typos or 

grammatical errors. 



Promote

• Social media posts

• Online PR

• Newsletters

• Internal linking



#3 
Update Your 

Meta Titles & Descriptions



Meta Titles & Descriptions



On-Page SEO Elements & Best Practices:
Heading Tags

 
1. H1 Tag: One per page!

2. H2 Tag: No limit.

3. H3 and H4 Tags: No limit.
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On-Page SEO Elements & Best Practices: 
Alt Tags



Open Graph: Ensure It’s on Your Site!



#4 
Get Rid of 

Duplicate Content



Duplicate Content

seoreviewtools.com/duplicate-content-checker



#5 
Monitor & Optimize



Monitor & Optimize Your Website

Google Analytics 

Google Search Console

Moz

Buzzsumo



DO NOT ...



DO NOT …

● Expect great results on website with a poor design.

● Use a website that’s not mobile-friendly.

● Use all copy and no photos on pages.

● Have paragraph content less than 16 font.

● Post content and consider yourself done.

● Blog at a URL that is separate from your website, or a subdomain of 

your website.



● Keep videos short

● Add a lengthy description

● Include links in the description

● Add tags 

● Add closed captioning

● Use an intriguing screenshot

YouTube Tips



Thank You!
bluecompass.com/feedback

@drewharden


